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FRANCE
THE NEED
The need for a larger gospel wit-
ness in France is not something 
widely known in the United States. 
Western European nations were 
foundational in the development 
of our country, so it’s easy to as-
sume that life in a place like France 
is not so different from life in the 
U.S. Aside from the language and 
some cultural quirks, France is just 
like America, isn’t it?

The truth is, when speaking of 
spiritual matters, life in these two 
countries isn’t anything alike. Ap-
proximately 1% of the French 
population knows Christ, while 
nearly 30% of Americans are born 
again. However, cultural con-
straints hamper introducing more 
people to Jesus in France. First, 
the culture is intentionally and in-
creasingly secular. As Pierre Danis, 
an elder in a French church has 

stated, “For the last 30 years there 
has been a rejection by the new 
generation of all the moral values 
that are of Christian origin. And so 
today there is not much interest in 
all that is religious and spiritual.”

Though France has incorporated 
freedom of religion into their con-
stitution, it has a long history of 
persecution. Rising concern in the 
1990’s led to the formation of leg-
islation to limit the activities of any 
group labeled as a sect, including 
Evangelicals. This has made all 
forms of outreach more difficult.

In addition, discussion of spiritual 
matters is not typically done even 
with the closest of friends. And 
church? Attending a church is 
the furthest thing from the mind 
of many living in France. Many 
French people think of church as 

out-of-date, repressive, and irrel-
evant. Nearly 50 million people 
in France have no real link with a 
Christian church. Though 85% of 
the population is nominally Catho-
lic, only 5% of the population goes 
to church at least once a month.

Islam is now the second largest re-
ligion in France with an estimated 
10% of the population. Often the 
French see the strife between 
groups as caused by religious dif-
ferences and believe the answer is 
to restrict all religions. 

The following pages explain why 
an arts ministry could work in this 
hardened environment.



ARTS

Why do we believe the arts will 
be an effective tool to reach the 
French people with the Gospel?

The arts capital of the world.  
We want to reach out to the 
French people by using the arts 
as a platform to build relation-
ships and share the love of Christ 
with those we meet. The French 
love art, its ingrained in their 
culture, its a part of their heritage. 
Many of the most famous artists 
of all time where from France 
including; Monet, Manet, Matisse, 
and Renoir just to name a few. 
The arts resonate with the French 
people and culture.

The arts break through  
social barriers. 
The French are a loving, but 
private people, prefering high 
hedges around their homes and 
certain protocols in developing 
friendships. 

Connecting with people on the 
topic of art can help build mean-
ingful relationships quickly.

Effective Platform for 
Spiritual Conversation 
When people create an art of any 
form, they put a piece of their 
soul on display. As we interact 
with French artists about their 
work, we hope that conversation 
about life, death, hope, healing, 
truth, etc. will naturally arise. 

A French Christian artist agrees! 
Christiane, a French Christian  
artist said this; “Many people ask 
me how the Gospel will break 
through in France. I tell them, ‘The 
arts are the key to their hearts.’” – 
Christiane is a dance instructor who 
used the arts to share the Gospel 
in France for over ten years.

Media-art is second nature to 
Gen X and Mosaic generations.
The younger generations are the 
most media-influenced people 
in history. Technology is second 

nature to them, and the op-
portunity for artistic expres-

sion increases with each 
advance in technology. 
These generations have 
the savvy to explore 
those those opportu-
nities, and are used to 
relating in this way. 

case in 
POINT

While in Lyon, France, teammates Kevin 
& Pat Mayer were walking around the city, 
catching video clips of the culture. They ap-
proached this man, pictured above, and his 
friends. Kevin had his video camera and at 
first this crowd of Goth students had a defen-
sive air about them.

One of the students asked Kevin what they 
were doing with the camera. Kevin replied, 
“We’re video artists, and we’re trying to un-
derstand and  record the culture of France.”

The tone changed. The students brightened. 
They quickly began sharing their thoughts 
with Kevin and Pat, expressing how cool they 
thought it was that they are video artists. One 
student talked with them openly about how 
he feels that people are too quick to judge 
others based on their appearance.

This was yet another confirmation to us that 
the arts are an effective way to build relation-
ships  and begin spiritual conversation with 
the French.

THE TOOL  



REACH... CREATE... INVITE...

THE VISION

...out to those in artistic communi-
ties in need of Christ, using arts/
media as a vehicle to connect and 
build relationships with them. This 
could involve hosting or sponsor-
ing classes, seminars, festivals, ex-
hibitions, projects or competitions 
in the arts. At this point, the sky’s 
the limit and the ideas keep com-
ing. While it can be inappropriate 
to broach the subject of spiritual 
beliefs in this culture, it would be 
appropriate to engage in discus-
sions about art.

EXAMPLE 

...arts/media for use in local church-
es to provide contemporary, cultur-
ally relevant worship and teaching 
tools. As Christians in America, we 
enjoy an enormous amount of such  
resources. But the French have 
far less to draw from in their own  
language. There are 200 million  
people worldwide who speak 
French. We hope that as we meet 
French artists (i.e. those we meet 
during the “Reach” phase) we will be 
able to invite them to join us in creat-
ing these Christian resources. These 
artists, in turn, receive a low-pressure 
introduction to the church.

...North American Christian artists 
to use their gifts in missions. They 
may come for long-term or short-
term trips. Artists can sometimes 
struggle for years to find a mean-
ingful, significant opportunity to 
use their God-given talents to ben-
efit the kingdom. We have a great  
passion to see that artists are given  
the opportunity to use their gifts 
to further the work of revealing 
the full character of God.

EXAMPLE 

EXAMPLE 

We tape a short vignette or series 
for pastors & teachers to use for 
sermons or lessons. Artistically  
illustrating a truth or point in this 
way can underscore the message 
on an emotional level. We envi-
sion using non-Christian artists 
we’ve met to help us in this creative 
process and show them Christian  
living up-close.

Invite Christian artists to come to 
France for two weeks to assist with 
an art competition. 

Have a poster contest nationwide 
to promote missions in Europe.

Use artistic exhibitions here in the 
U.S. to show the needs there (or 
maybe send artwork to France and 
document the different reactions 
to the same pieces.)

Have musicians write background 
music for videos.

We host a competition in which we 
ask artists of all kinds to do a piece 
that defines for them a concept 
like “Light” or “Simplicity” or “Truth”. 
Then we would hold a discussion 
session about the topic after the 
show’s opening. This would be a 
great way to find out where they 
are in their spiritual journey and a 
great sharing opportunity to ex-
plain what those things mean to 
us as Christians.



YOUR OPPORTUNITY

In addition to living in France with 
our long-term team, we envision 
North American Christians using 
their creative talents and passions 
to work in and with this ministry. 
Our desire is that believers join us 
for short-term projects as well as 
for long-term commitments. We 
seek organizations that will encour-
age believers within their sphere of 
influence to become involved.

PARTNER RELATIONSHIPS 

CURRENT FOCUS

The budget CrossWorld has set 
for our living expenses and min-
istry needs is $6,400 per month. 
Churches, organizations, and indi-
viduals are all welcome to play a part 
in this ministry.

Current level of support  
pledged: _______________ 

Monthly pledge amount still 
needed in order to begin work  
in France:  _______________

OUR FINANCIAL NEEDS

THE PART YOU CAN PLAY

Will you pledge to contribute to this ministry on a monthly basis?  
Included in this portfolio is a brochure entitled: Cross World  
Missionary Support Explained.

If you believe that God is calling you to give toward this ministry, 
simply fill out the form in the brochure and mail it in the included 
stamped envelope.

If you intend to pay your monthly pledge by check, simply include 
your check made out to CrossWorld and put our name on the  
memo line.

The brochure also explains other payment options you have  
including signing up online at: www.crossworld.org.

In this season before we actually 
make the move to France, our focus 
is building our financial support 
team and cultivating relationships 
with Christian organizations that 
can partner with us in ministry in 
the future. Both of these areas are 
vital to the success and momentum 
of this ministry because we cannot 
do any of this alone.



CHAD JACKSON  TRACI JACKSON

Trusted Christ through Campus Crusade for Christ in •	
college at Idaho State University.

Spent 2 years in Ulan Ude, Russia with CCC starting a •	
new college ministry.

Following Russia, went to seminary where she met a •	
good lookin’ man & married him quick!

Also participated in short term mission trips to Lake •	
Tahoe, China, and Uganda.

Loves people!!! Learning their stories & what motivates •	
them.

Gifts in administration and evangelism/discipleship/•	
teaching – which will be her main roles in France

Loves running, being outside, coffee, chocolate, and •	
helping people live victoriously in Christ.

Trusted Christ through Campus Crusade for Christ in •	
college at the University of Kansas.

Completed my education at Calvary Bible College with •	
a Bachelor’s degree in World Missions.

Developed a nack for learning graphic design, web  •	
design, and developed as a freelance graphic designer 
/ photographer.

Spent 3 ½ years utilizing my design skills at an inter-•	
national evangelistic ministry.

Other creative talents: singing, guitar, and the occa-•	
sional kazoo.

Loves coffee (café), cereal, salty snacks, movies, good •	
music, and spending quality time with my beautiful 
wife…. I mean, just look at that smile!

ABOUT US

WHO IS CROSSWORLD 

CrossWorld was founded as Unevangelized Fields Mission in 1931 with 36 missionaries serving in the Congo and Brazil. 
Today nearly 400 missionaries serve on 80 teams in 25 ministry areas of the world. 

CrossWorld serves the church around the world by mobilizing teams to make disciples and train leaders.

The love of Jesus has compelled CrossWorld missionaries to follow Him to the far reaches of the world since our  
founding in 1931.

At the beginning of the 21st Century, we are still whole-heartedly committed to a work that some question and many 
disdain. This is the global, ongoing, and commissioned work of the Savior, who came into a suffering and resistant  
world. The big picture hasn’t changed. God has not changed. Jesus is alive. God still desires that people of all nations 
come to Him.



biblical integrity with  •	
cultural relevance.
reaching people who have  •	
not had the opportunity  
to hear.
seeing where God is  •	
already at work.
partnering with local  •	
churches to evangelize,  
disciple and train.
trusting God to build  •	
His church.

CROSSWORLD VALUES

WE WORSHIP

STRATEGIC MINISTRY

God’s first call on our hearts is 
for an  upward love relationship 
with Him.

Godly worship means:

a passion for God’s glory•	

dependence on Him in prayer•	

biblical integrity.•	

Because God has redeemed 
us, we are driven to spend our 
lives loving, worshiping and 
knowing Him more. Cross-
World is  committed to the 
primacy of worship to devo-
tion to the Word and to prayer. 
 

Godly worship spills over into 
a life of caring community. This 
is reflected in our inward focus 
where we support and care for 
one another in tangible ways. 
We show & tell each other the 
love of Christ. A life of caring re-
flects the glory of the God who 

reaches towards us and wel-
comes us in Jesus. As the Father 
loved the Son and sent the Son 
to love us, so the Son sends us.

Mutual care means:
servant leadership•	
eagerness for accountability  •	
in holiness
carrying one another’s  •	
burdens.

Godly worship and mutual 
care spill over in mission, our 
outward focus. So we enter 
into ministering relationships 
with the people we serve and 
to whom we preach Christ.  
Because God loves us, we  
pursue the hearts of  
the world.

CrossWorld serves the church by mobilizing 
teams to make disciples and train leaders, 

which will result in movements of reproduc-
ing churches among the unreached. 

WE LOVE

WE GO



CROSSWORLD FAQ

CrossWorld is an evangelical missionary agency committed to  
spreading the Gospel of Jesus Christ to the unreached peoples of the 
world. Founded as the Unevangelized Fields Mission in 1931, we have 
experience in planting churches and meeting human need in all five 
continents. The new name, CrossWorld, unveiled in 2004, captures 
our mission – taking the message of the cross of Christ to the people 
of the world.

We are committed to our founding, biblical principles which  
mandate evangelism, discipleship and leadership training among 
the unreached. More than 80 teams worldwide establish yearly goals 
which help them fulfill the purpose and see a resulting movement of 
reproducing churches.

Pre-evangelism, evangelism, discipleship and training take place in 
local contexts which demand a wide range of avenues into peoples 
lives - medical ministries, education, relief and development, publish-
ing, linguistics, media, art, and technology. Most any skill can be used 
in CrossWorld’s global ministry. Our passion is to meet felt and real 
needs as we build bridges with individuals and communities. As we 
share our lives and the message of Christ, God brings lasting change.

We value Godly worship – passion for God’s glory, prayer and  
theology & Christ’s priority in all we do.

We value mutual care for one another – life and work in team  
community, priority on the heart, personal growth, and servant  
leadership.

We value strategic ministry which is church-centered, culturally  
reproducible with vibrant local churches as the goal.

Reaching the unreached is important to us.

Discipleship and training leaders for national leadership drives us.

We care about the health, education and welfare of the people we 
seek to reach, and respect for the host cultures where we work, giv-
ing nationals preeminence.

We value strategic thinking, teamwork and innovation.

We are intentionally accountable for all we do as honest stewards 
with integrity. We value other like-minded churches and organizations.

Servanthood is important to all CrossWorld members.

WHO IS CROSSWORLD AND WHAT DO THEY DO?

WHAT IS IMPORTANT TO CROSSWORLD?



Chad & Traci Jackson 10121 Grandview Rd. Kansas City, MO 64137 

P: 816.761.0911   C: 816.985.2157   

E: chad.jackson@crossworld.org    W: www.voilafrance.wordpress.com


